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Abstract: There is a conspicuous lack of research on Corporate Social Responsibility (CSR) practices 
undertaken in the United Arab Emirates, more so in the banking sector. This paper attempts to fill the 
gap by examining the government policies drawn up to support enterprises in their CSR efforts. The 
paper aims to examine the nature and practices of CSR undertaken by the banking sectors in the UAE. 
UAE's desire to go beyond being a tourist destination to an international business hub and financial 
market has resulted in their desire to set up CSR activities. In the UAE the banking sectors are the first 
to have adopted social responsibility and worked to advance it. Banks like Mashreq, ADCB, and 
Emirates NBD have actively involved themselves in CSR projects. For this study, ten UAE banks 
(Islamic and Non-Islamic banks) have been chosen based on purposive sampling to ensure the 
selected banks are currently or in the recent past involved themselves in CSR projects.  
Keywords: Corporate social responsibility; banking sector; UAE; sustainability 
JEL codes: M14; Q56; Q01 
1. Introduction 
In the era of liberalization and globalization, corporate social responsibility (CSR) has become a 
familiar concept whereby corporate sector companies consider the interests of society by taking 
responsibility for the impact of their activities. Understanding of the term CSR has evolved since the 
industrialization era (Ahuja, 2015). The last few decades have seen an increased awareness about the 
social responsibility of corporates the world over. The role of business in society is no longer just profit-
making at all costs. The social responsibility of corporates has become a subject of public debates 
forcing the board rooms of corporations around the world to take notice (Safwat, 2015). A few decades 
ago, CSR was synonymous with just philanthropy. Now, as people are getting increasingly conscious 
about the environment and demanding ethical business practices, it is expected that business 
organizations become concerned about their responsibilities towards their stakeholders, customers, 
and the society around them (Visser et al., 2008).  
The concept of CSR aims to explore the role of businesses in society and maximize the positive 
societal outcomes of their activities (Sajadi Far, 2013). Scholars believe that corporates also gain from 
their CSR initiatives. In his 2014 research, Hopkins states that -there is a positive link between social 
and financial performance, specifically in terms of increased relevance of intangible assets such as 
reputation and knowledge networks (Hopkins,2014). Performing CSR is believed to improve brand 
recognition and brand reputation. Customer loyalty is indirectly affected by perceived CSR via the 
mediation of trust, identification, and satisfaction. (Martínez & Bosque, 2013). Sustainable products 
and companies that follow sustainable practices also attract consumers (Business News Daily, 2019, 
Harvard Business Review, 2019). By adopting sustainable practices, the corporation can also reduce 
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operational costs and convert waste into potential revenue streams (Sustainability Magazine, 2016, 
Maslennikova & Foley, 2021). Many larger organizations have already integrated CSR into their 
strategic plans as an essential factor to have a sustainable and ethical work environment that attracts 
top talent and retains key employees. (Vinerean et al. 2013, Newswire.ca, 2010, Pyszka & Gajda, 2015). 
CSR initiatives also lead to a stronger relationship with the communities around them and better 
stakeholder engagement. Many companies like Nestle and Xerox have ascertained that CSR is not just 
good ethics but also good business (Singh, Bawa, & Sharma, 2016). 
CSR was not considered important in developing countries until the recent world downturn, 
which has shaken business leaders to think about being socially responsible while doing business and 
making profits. However, in developed countries, CSR appears to push and monitor larger 
organizations to adopt socially responsible business policies and practices. It is not just restricted to 
accomplishing the economic and legal responsibilities, the two main factors in CSR identified by 
Carroll (1979). Over the last few years, CSR awareness is increasing in the Gulf states, particularly in 
the United Arab Emirates (UAE). In the UAE, CSR is in a flowering stage and facing daunting social 
and environmental challenges due to rapid economic development. Recently, the oil-rich state UAE 
has taken several policy measures to ensure firms support to achieve CSR goals (Okur, 2015). In the 
UAE, public and private organizations have also started to realize the importance of CSR as a vital 
part of attaining sustainability in a highly competitive business organization. Many UAE private sector 
companies have expanded beyond their essential economic functions and considered social and 
environmental aspects through CSR for their sustainability and development. One of the primary 
motivators for CSR in the UAE is the Dubai Chamber of Commerce and CSR center; namely, the Centre 
for Responsible Business (CRB), and several hundred organizations in the UAE adopt the practices 
from this center (Dubai Chamber, 2012). 
This paper aims to examine the practices of CSR undertaken by the banking sector in the UAE. 
The paper is structured in the following manner. In the first section, the literature on CSR is reviewed. 
Second, the theoretical perspectives and drivers of CSR are highlighted. Third, the paper discusses the 
CSR practices in the banking sector across the world. The fourth section highlights CSR policy 
implementation in the UAE. The fifth section is devoted to the research objectives and methodology 
used in this study. The sixth section elucidates the findings of this study. Finally, the paper summarizes 
the findings.  
2. Corporate Social Responsibility: Conceptualization 
Corporations worldwide are struggling with a significant challenge, which is to meet the needs 
of the present generation without jeopardizing the ability of the next generations to meet their own 
needs (Devi, 2014). CSR (an outcome of the free-market ideology credited for the turbulent events in 
the finance, energy, and food market that have placed us in this position); has gained unprecedented 
attention in the political-economical dialogue. There is no universal definition of CSR; each definition 
currently available underpins the impact that businesses have on society at large and their societal 
expectations. Inconsistencies and debates regarding the proper definition of CSR have hampered 
scientific progress in understanding the antecedents and consequences of this activity. To conduct a 
definitional analysis of CSR, one must start at the first mention of CSR in literature. The argument that 
corporates must take social responsibility was introduced in 1938 by Chester Barnard in his 
publication, 'The Functions of the Executive' (Iatridis, 2011). The idea then took shape during the next 
four decades.  
The academic literature provides various definitions of corporate social responsiveness. It is 
argued that business and society are interlinked: society has an absolute belief regarding business, and 
therefore companies have responsibilities towards the development of society. CSR can be defined as 
the "economic, legal, ethical, and discretionary expectations that society has of organizations at a given 
point in time" (Ghulliani, 2013). Naylor (1999) defined it as "the obligation of managers to choose and 
act in ways that benefit both the interests of the organization and those of society as a whole." The 
United Nations Industrial Development Organization defines 'CSR as a management concept in which 
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a company achieves a balance of economic, environmental, and social imperatives (triple-bottom 
approach), while also addresses the expectations of shareholders and stakeholders' (UNIDO, 2020). 
Similarly, the European Union states that CSR is meant to achieve the triple bottom line- profits, 
protecting the environment, and fighting for social justice (Neelmani et al., 2015). The European 
Commission (2011) defines CSR as "the responsibility of enterprises for their impacts on society" 
(Masoud, 2017). Mc Williams and Siegel take a more ambiguous approach to CSR, defining it as actions 
that further some social good beyond the business interest of the firm (McWilliams, Siegel, 2001).  
One of the most accepted definitions for CSR in both the academic world and the corporate sector 
was developed by Archie. B. Carroll. Carroll's four-part definition of CSR was initially stated as follows: 
"Corporate social responsibility encompasses the economic, legal, ethical, and discretionary 
(philanthropic) expectations that society has of organizations at a given point in time" (Carroll 1979, 
1991). This set of four responsibilities creates an infrastructure that helps to delineate in some detail 
and to frame or characterize the nature of businesses' responsibilities to the society of which it is a part 
(Carroll, 2016). In 1991 Carroll organized the pyramid (Figure 1), which embodied the four different 
responsibilities of a business- economic, legal, ethical, and philanthropic - which, while not mutually 
exclusive, describes the relations between them (Masoud, 2017). 
Figure 1. Carroll’s pyramid of responsibilities 
 
Economic responsibility:  The first responsibility of any business is to function efficiently as an 
economic unit and continue to stay in business. Companies have a responsibility towards shareholders 
who expect a return on their investments; employees who need a fair paying job in a safe working 
environment; and customers who demand good quality products at an appropriate price (Habisch et 
al. 2005). Carroll states that the economic responsibilities are primary, and all subsequent 
responsibilities are based on this first layer of CSR (Holzinger et al., 2010). 
Legal responsibility: Corporations are responsible for abiding by the law and its provisions 
(Habisch et al., 2005). The company must ensure that all operations are legal in the place of operation 
(in companies that operate in multiple countries). Carroll suggests that the satisfaction of legal 
responsibilities is required of all corporations seeking to be socially responsible (Holzinger et al., 2010). 
Any subsidiaries, contractors, and vendors must also be held to this standard. 
Ethical responsibility: This responsibility obligates corporations to do what is right, just, and fair, 
even when they are not obliged to do so by the existing legal framework (Habisch et al. 2005). Carroll 
argues that ethical responsibilities consist of what is generally expected by society over and above 
economic and legal expectations (Holzinger et al., 2010). 
Philanthropic responsibility: The fourth level of CSR is philanthropic responsibility. This aspect 
of CSR addresses charitable donations. CSR was considered synonymous with philanthropy until the 
post-World War II industrial revolution, it has since evolved to include more than that. (Habisch et al. 
2005). Philanthropic activities are only a part of CSR, which otherwise constitutes a broader set of 
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activities entailing strategic business benefits. Its mission is to provide innovative solutions for social 
and environmental challenges.  
3. Theoretical Perspectives of CSR    
This section discussed the significant theories on CSR and how they are connected to CSR in the 
UAE. During the research, we found stakeholder theory, social contract theory, and business ethics 
theory explain certain aspects of the drivers and status of CSR in the UAE. 
3.1 Stakeholder Theory 
The stakeholder theory has become a standard frame of reference for CSR. It is seen as a direct 
alternative and challenge to the shareholder value theory (Rahul, 2012). The theory interprets the 
relationship between the organization and its stakeholders. Much like shareholders invest their money 
in enterprises, employees invest their time and intellectual capital, customers support their trust and 
repeated business, and communities provide infrastructure and education for future employees 
(Graves et al., 2001). Hence, business organizations must play an active role in the society in which 
they operate. (Omran & Ramdhony, 2015). In this perspective, the organization is not viewed as a 
mechanism that drives the maximization of shareholders' wealth but as one that meets all stakeholders' 
expectations (Lawrence & Fernando, 2014). In the Gulf region, where the state and religion are closely 
tied. Religious believes and practices make their way into policies and regulations. For example, 
Islamic business organizations are required to deal justly with their stakeholders, including 
employees, clients, and all groups of stakeholders within the community in which they operate 
(Rahman & Bukair, 2013). Also, Rettab and Ben Brik, in their 2008 study, identified six stakeholders- 
customers, employees, investors, environmental supporters, experts, suppliers, and community 
members as a strong influence on companies in Dubai to adopt CSR. They (Noeiaghaei, 2009). 
3.2 Social Contract Theory 
Research states that social contract theory is appropriate for developed/emerged economies, as 
CSR disclosure exists according to Donaldson in 1982 due to an implicit social contract between 
business and society. According to this approach, firms are responsible to society, of which they are an 
integral part (Omran & Ramdhony, 2015). The Commission of the European Communities (2001, 2002) 
and the Financial Times Top 100 Index also define CSR as corporations being held accountable by 
explicit or inferred social contract with internal and external stakeholders, obeying the laws and 
regulations of the government, and operating in an ethical manner which exceeds statutory 
requirements (Tariq et al. 2012). Similarly, in the Gulf region, where Islamic beliefs were built into 
policies and regulations, businesses are forbidden from performing any action involving exploitation 
or leading to unfairness or damage to society and the environment (Rahman & Bukair, 2013). 
3.3 Business Ethics Theory 
The business ethics theory deals with the rights and wrongs of business (Abdullah & Valentine, 
2009). It covers an extensive scope of social obligations and their moral ethics and duties towards 
communities and societies. It defines CSR in three varied but interrelated ethical grounds. 
Companies should accept the emerging social responsiveness and social expectations to particular 
social problems. Organizations should possess eternal or intrinsic ethical values, universal principles 
like social justice, fairness, and human rights. Corporate citizenship is that corporations should be a 
better citizens in society and contribute to social wellbeing. (N. K. Gupta & Kasana, 2017). Connecting 
this theory to the UAE context; research shows that Islamic banks have the principle of sharing loss 
and profits; therefore, their financial statements have huge debt write-offs equivalent to losses (Singh 
& Kukunuru, 2017).  
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Figure 2.Business Ethics Theory 
 
 
Source: N. K. Gupta & Kasana, 2017 
4. Drivers of CSR 
CSR has evolved continually over the years; most of these transitions have been made due to the 
constant changes in the factors that drive CSR. CSR began as philanthropic projects undertaken by 
business owners on their own accord owing to their personal believes. International incidents like the 
Bhopal gas tragedy in India (1984), the nuclear reactor disaster at Chernobyl (Russia in 1986), and the 
Exxon oil spill of US costs (1989) changed the public perspective of industries (Toal & Broomes, 2021). 
The failure of corporate sectors played a significant role in CSR development in the 1980s and 1990s. 
During these decades, the two main drivers, increasing concern about the environmental impacts of 
business practices and other 'social issues' (Noeiaghaei, 2009). Visser suggests that "socio-economic 
priorities, cultural tradition, political reform, governance gaps, and crisis response" have been added 
to the list and are among the essential driver of CSR in the global context (Masoud, 2017). The factors 
that drive CSR are not always a push from an external entity. Porter & Kramer (2006) argue that 
"strategic CSR involves both inside-out and outside-in dimensions working in tandem" (Babiak & 
Wolfe, 2009). Presently several internal and external drivers drive CSR. While "cultural traditions, 
government initiatives, socio-economic priorities, and market-driven priorities are external factors, 
investment imitative and stakeholder's initiative are internal factors" (Pinnington, 2013). Surveys 
conducted by David Vogel in 2005 and Ipos MORI (in the UK) assert the emergence of a trend of ethical 
consumerism wherein consumers view favorably, a prominent driving factor of CSR (Pal, 2016). 
Muller and Kolk (2009) put forward those internal factors such as 'managerial motivations', primarily 
driven by morality, which is a significant factor in an organization's inborn willingness to engage in 
social initiatives (Franzén et al., 2010). However, it is not always the case. In several organizations, the 
factors for CSR do not always come from top to down. At times, its employee initiative drive can also 
flow from middle to top management (Hallbäck, 2011).  
In his research on CSR drivers, Visser adds international standardization and supply chain to 
external factors that drive CSR and crisis response to the internal factors. (Visser, 2008). The reputation 
of the organization and brand image are other internal factors (Hallbäck, 2011). In the case of Multi-
National Corporations (MNCs), local circumstances play a significant component in how corporations 
choose to execute their CSR in different countries. CSR in each country is tailored to the social problems 
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discussed in the introduction section of this paper, the Islamic belief system which encourages 
philanthropy (Rahman & Bukair, 2013), which is highly prevalent in the country, served as drivers for 
CSR in the UAE. It promotes the government to implement CSR policy and take protective measures 
to reduce environmental destruction of a fast-developing landscape and the desire for the UAE to be 
an important player in the region.   
5. CSR Practices in the Banking Sectors Around the World 
In recent times, competition in the banking sector is of a "non-price" nature; due to similar 
offerings made by many banks in a country.  Therefore, banks must develop their brand image by 
creating a positive image (A. N.  Kostyuk et al., n.d) (Islam & Hamid, 2014). Several banks worldwide 
have adopted CSR as their means to a positive brand image. Financial institutions like banks are also 
involved in developmental funding projects for nation-building and improving their community. 
Hence, they must be socially responsible. Extensive study has been undertaken by academicians 
worldwide on CSR in the banking sector in developed and emerging economies.  
Banks in the United States of America are oriented towards community interests and use 
philanthropy as the primary mode of CSR implementation. Most of the banks are involved in CSR due 
to the information transparency in this sector forcing the hand of the banks to be more socially 
responsible. The American banker's association has encouraged this by awarding the banks for their 
CSR efforts (A. N.  Kostyuk et al., n.d). In the United Kingdom, it is the fierce competition among 
banks and government intervention, which encouraged banks to get involved in CSR. CSR 
management and reporting by the financial sector in the country is regulated by the FORCE guideline 
published (by the UK government, British Bankers Association, Association of British Insurers) in 2002 
(A. N.  Kostyuk et al., n.d). Since 2008 the Bangladesh banking sector has seen a steep increase in CSR 
spending which has gone up by over 1250 % by the year 2012 (Islam & Hamid, 2014). Several banks 
have adopted CSR projects; however, academics report a lack of transparency in CSR reporting in the 
country's banking sector. They attribute this to the absence of government guidelines or regulations 
for CSR in Bangladesh (Akter et al., 2018). Bangladesh, being a developing economy, the nature of CSR 
projects undertaken there are targeted at poverty alleviation, healthcare, women empowerment, youth 
development, etc. (Rahman et al., 2013). In Pakistan, 71.1 % of commercial banks had begun publishing 
CSR reports by 2018, a significant increase from 56.4% a decade earlier (2008). Research attributes this 
to several factors like the intense competition within the banking sector, forcing banks to adopt CSR 
as a marketing tool and customer expectation (Khan & Szegedi, 2020). CSR is ingrained in the business 
philosophy of Japan; this changed during the Occupation era in the country's history. Corporations 
have now adopted strategic CSR. Banks in the country focus on customer care, employee relations, 
supplier relations, and business success (A. N.  Kostyuk et al., n.d). A study on the European banking 
sector shows that two-thirds (of the banks studied) of the banking sector shows commitment towards 
CSR. However, the lack of rigid regulations and guidelines has resulted in uncoordinated efforts 
towards reaching the UN's SDGs by the banking sector in Europe (Gallego-Sosa et al., 2021).  
Over the past decade, CSR practices in the UAE banking sector have caught the attention of 
academics and researchers. Al- Tamimi, who studied the CSR practices of UAE banks, found the level 
of awareness about CSR among the management of UAE banks to be high. According to the study, 
most banks' preferred mode of performing CSR was to contribute towards or sponsor community 
activities (Al-Tamimi, 2013). Another study that researches the role of public policy in encouraging 
CSR in the UAE shows that; a policy that helps with strategy building will better serve businesses in 
the UAE to take a step towards CSR or fine-tune their existing strategy (Almatrooshi et al., 2018). 
However, the banking sector, which is the primary sector in CSR participation in the UAE, does not 
emphasize public policy support for CSR (Al-Tamimi, 2013).  The sector which is active in 
undertaking CSR projects is not so when it comes to sharing communication about said activities. 
About 70% of the domestic banks in the UAE provide information about their CSR activities 
(Georgiadou & Nickerson, 2020). Although the information provided is not comprehensive, some 
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communications about their CSR initiatives are shared through official websites; in most cases, it is a 
single page of general information that does not go into the projects' details.  
6. Understanding CSR in the UAE 
While CSR is a well-established concept in the western world and developing countries in the 
east, UAE has shown the most progress in adopting CSR in the region (Al-Jenaibi, 2017). There are 
several drivers to the country's progress in CSR. The county's growing desire to become a first-class 
tourist, financial, and real estate center has been instrumental in compelling businesses to take note of the 
global corporate agenda to raise local practices to meet internationally accepted and expected 
standards (Noeiaghaei, 2009). According to Ararat (2006), some high-standard firms in the UAE have 
policies related to employee safety. Few companies do more by tackling issues like eliminating 
discrimination, establishing community and consumer policies, encouraging a healthy work-life 
balance for employees, and espousing practices that benefit environmental sustainability (Al-Jenaibi, 
2017). Secondly, the UAE is a rapidly growing country- in the past decades, the country has faced rapid 
urbanization and population boom, leading to environmental impact (Okur, 2015). The government 
has since focused on safeguarding the natural resources of the country. The public and private sectors 
have been instructed to maintain strict compliance with business ethics and environmental regulations 
(Sajadi Far, 2013; Al-Jenaibi, 2017). Though CSR is a relatively new concept to the region, philanthropy 
and social work are not. Hence, the Islamic tradition of "Zakat" (giving) has been part of the culture 
for centuries and has for long been followed by local businesses (Okur, 2015; Sajadi Far, 2013). While 
zakat is voluntary in UAE (unlike other Muslim counties like Malaysia, Libya, Sudan, Pakistan, Saudi 
Arab who mandate it by Law), philanthropy is the most common form of social work performed by 
Emirati businesses (Okur, 2015). Even though 'Zakat' is very different from CSR in that its goal is a 
spiritual one, it is similar in that, like CSR, it is ultimately intended to ameliorate the lives of the larger 
community (Goby & Nickerson, 2011).  
Governments worldwide employ CSR as an instrument to encourage, rather than force, 
corporations to interact with sustainability goals (Steurer, 2013 as cited in Almatrooshi et al., 2018). For 
example, in the United Kingdom, there is a Minister for Small Business, Consumers, and Corporate 
Responsibility (Noeiaghaei, 2009). France has a law called Grenelle II, which legally obliges every listed 
company to integrate sustainability and CSR reporting like many European countries. South Africa 
and China use the CSR index in selected stock exchanges to rank companies based on CSR compliance 
(Kuriakose, 2017). In India, the New Companies ACT 2013 mandates a CSR spending of 2% of the 
annual profit (India CSR Network, 2011). 
Similarly, the UAE in 2018 passed a resolution in the cabinet to set up a governing body to draw 
up the framework for CSR and regulate CSR initiatives by businesses in the country. The mission of 
the CSR law is to encourage the business sector to actively engage in socially responsible practices that 
lead to a positive economic, social, and environmental impact in line with the UAE's priorities and 
sustainable development goals. The main objective of CSR is the development of social responsibility 
frameworks to regulate and reinforce social responsibility.  In addition to CSR law, the UAE CSR 
Fund was set up the following year (csruae. ae, 2020). UAE has also adopted affirmative policy 
measures known as Emiratization to boost national employment (Goby & Nickerson, 2011). In the 
banking sector, in which the Central Bank of UAE has mandated Emiratization, 26% of the employees 
are natives (Al Rifai, 2019). The UAE CSR Fund aims to create awareness about social responsibility, 
assist firms in drawing up a framework for their CSR, and encouraged them to donates. The CSR UAE 
Fund handles governance of CSR activity undertaken by the public and private sectors. Another option 
provided to enterprises that cannot perform their CSR is to work with the CSR UAE Fund to direct 
contributions to national priority initiatives. The Fund will also work towards fulfilling the county's 
Sustainable Development Goals (SDGs) (csruae. ae,2020; Smith et al., 2018). The CSR UAE Fund has 
created a reward system for corporations and business entities like the CSR Labels, CSR membership 
badge, and the CSR passport. The CSR labels are awarded to enterprises involved in CSR projects and 
successfully fulfill the requirements for the three levels of CSR labels to publish a yearly report of their 
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CSR report. CSR membership badge is given to honor companies contributing to the projects list on 
the CSR Smart Platform. CSR passport is a reward given to the top 5 private-sector entities for their 
CSR excellence. Companies can apply if they support a unique, innovative 3 -year CSR project 
addressing UAE's national priorities and applying strong CSR-related governance practices. They are 
rewarded with the CSR passport, which affords them several exclusive privileges and opportunities 
to companies (CSR, UAE, 2020). 
Figure 3: Function of CSR UAE Fund  
 
 
Source: Computed by the Author from different sources. 
The CSR INDEX measures and ranks the CSR and sustainability practices of organizations in the 
UAE. The Index has 32 indicators and 20 sub-indicators correspondings with international standards. 
It aims to ensure the continual improvement of CSR practices of organizations by identifying gaps and 
limitations that can be addressed through better policymaking. The CSR UAE Fund runs a CSR 
SMART PLATFORM to coordinate between the public and private sectors. The platform provides 
information on the government's development strategy and related projects allowing businesses to 
contribute to the government's development initiatives. Enterprises can contribute their ideas, time 
(volunteering), technical, or financial support (Gulf News Report, 2021). The CSR UAE Fund is now 
working to formulate a tool kit and conduct training sessions to aid small and medium enterprises in 
taking their plunge into CSR.  During the Covid-19 pandemic, the CSR UAE Fund published a 
comprehensive guide devised by experts to help businesses tailor their CSR strategies and activities to 
help deal with the global pandemic in line with international best practices and the UAE government's 
directives. The CSR UAE Fund also worked with a government instituted foundation (Khalifa bin Zayed 
Al Nahyan Foundation) to provide aid like food, medical equipment, and distance learning equipment 
for over 395,000 people (WAM,2020).  
In addition to government and para-government support for CSR, non-governmental 
organizations are also involved in aiding businesses with CSR strategy and rewarding enterprises for 
their CSR. The Dubai Chamber of Commerce has, since 2008, through their Engage Dubai initiative, 
facilitated the involvement of businesses in their communities and employee volunteer activities. Since 
2010 they have been conducting assessments of CSR practices and working with companies to draw 
up a detailed roadmap for future CSR strategy, and presenting CSR labels to businesses that adhere to 
international standards of CSR while maintaining local relevance. The Arabic CSR Network is a multi-
stakeholder platform with a database of regional CSR best practices and networking opportunities 
between regional leaders in CSR with their international peers. Provides practical assistance in 
implementing CSR strategies, conducts workshops and training activities, and presents Arabia's CSR 
awards (Arabia CSR Network, 2019). The UAE-based Al Ahli Holding Group has been conducting 
yearly CSR in Action events to encourage youth involvement. The competition is run over a four-
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communities into a potential social enterprise. (CSR in Action, 2011). Yearly CSR best practices are 
awarded the Gulf Sustainability, and CSR awards in 12 different streams are awarded to MNCs and 
SMEs alike (Gulf Sustainability Awards, 2021).  
7. Research Objectives 
1. To understand the key driving factors of CSR of UAE banks. 
2. To review the CSR policy and fund implementation in UAE. 
3. To examine CSR practices in UAE banking sectors and its implication.   
4. To provide policy recommendations on how the banking sector can boost its CSR activities and 
practices in the UAE. 
7.1 Research Methodology 
During the literature review, it has become evident that there is a distinct lack of academic 
discussions on CSR in the UAE, even more so in the banking sector. While corporates in the country 
have slowly picked up CSR practice, academia is yet to take notice. The study is based in the UAE, and 
it targets the financial sector, more specifically banks. No distinction was made between public, 
private, or Islamic and non-Islamic banks. The research design of this study is based on the exploratory 
qualitative research methodology. The nature of exploratory research design explores the research 
questions, leaving room for further researchers to build on them (Dudovsky, 2012). The study was performed 
using a two-pronged approach. The first was to examine the driver of CSR in the banking sector, 
examine the CSR laws and regulations and CSR fund rolled out by the UAE government and its impact. 
The data for this phase was collected from past published research articles, books, government reports, websites, 
and social media accounts. The second phase began with the selection of banks to be studied using the 
purposive sample method. The purposive sampling technique is the deliberate choice of participants 
due to qualities the participant (organization in this case) possesses. The researcher chose this sampling 
technique to ensure that all banks selected for the study are currently involved in or in the recent past 
CSR initiatives. Ten out of the 48 banks in the UAE (national and foreign banks operating in the UAE) 
were selected using this technique. To examine the impact of CSR initiatives taken by the banks and 
the CSR UAE Fund, personal interviews were conducted with the CSR UAE Fund management team 
by using a structured questionnaire. This study's findings will aid academicians interested in studying 
this topic further and the banking sector to examine their current CSR strategies and build a more 
refined plan in the future.  
8. Findings  
The research finding shows that all the selected ten banks in the study are currently or in the 
recent past have executed CSR initiatives. However, the information shared on their website by most 
banks was fundamental and not extensive. While a time was not set for the study, CSR-related 
information was collected from banks only if they have indicated being involved in CSR in the period 
between 2017-2020, on their official website. By analyzing this information, the authors ascertained 
eleven categories as key areas of interest for CSR in the UAE banking sector. Table 1 data highlights 
the selected banking sectors' CSR initiatives in different areas and analyses the finding in the 
discussion.  
During the analysis of the website content of CSR in the selected banks, eleven critical areas of 
interest were ascertained. They are Emiratization, employee development, banks being supportive of 
people of determination, community development, environmental sustainability, financial literacy, 
encouraging employees to volunteer, conducting and or sponsoring the cultural event, contributing to 
social causes or NGOs, conducting health camps, and prioritizing health awareness as well as women 
empowerment. As indicated in the table below, all the selected banks express an effort to fulfill the 
affirmative action policy mandated by the Central Bank of UAE to employ nationals (Emirates) in their 
workforce. Due to this, the banking sector currently employs over 26% natives and is working on a 40% 
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Emiratization of the sector (Al Rifai, 2019). Community development is a common area of interest with 
100% of the selected banks. CSR projects are undertaken with banks by either forming charitable 
organizations or contributing to NGOs that work in their communities. The two Islamic banks picked for 
the study execute 'zakat' while the Emirates Islamic follows donates their zakat funds to social causes; the ADIB 
collects zakat contributions from customers and directs them to the UAE Zakat Fund'.  70% of the studied 
banks concentrate on environmental sustainability as an essential part of their CSR. 60% of the banks 
studied engage in employee development by encouraging employees to continue their education, 
conduction training sessions, and guiding them towards career betterment. 50% of them encourage 
their employees to volunteer for social causes. Financial literacy is another significant area of interest, 
with 50% of the banks studied setting aside funds and resources to provide the same. Differing from 
marketing communication, financial literacy educates people about fraudulent practices that lead to 
consumers losing their money, like scam calls and phishing activities. Cultural events, women's 
empowerment, and supporting people of determination are the other vital areas. 30% of the banks 
extend support to women by helping them come back to work after a break and encourage women to 
take up leadership positions. 
CSR strategy is yet to gain relevance, with most banks undertaking projects in an ad-hoc fashion mostly 
by commemorating national and international red-letter days. Only 20% of the study banks have 
shared their CSR strategy for the following year on their website. However, 40% of the studied banks 
have a CSR policy. Reporting and measuring are integral to build a better CSR strategy. However, only 
30% of the banks surveyed have published yearly CSR reports in the last three years (2017-2020). 
Another 20% of the banks have included the CSR report as part of their annual report. All three banks 
which publish separate reports follow internationally accepted yet different reporting practices: due 
to the lack of a directive from the UAE government of a centralized reporting practice. Emirates NBD 
and ADIB publish a GRI (Global reporting initiative) compliant yearly CSR report, while the FAB 
publishes two reports, the ESG (environmental, social, and governance) and Green Bond report. FAB 
and Emirates NBD also subject themselves to a second party measurement of their CSR activities. Due 
to the lack of a strategy, it is impossible to ascertain if the CSR activities are aligned with the UN's SDG 
goals. However, most of the bank's studies state that their goals are aligned with UAE Vision 2021. 
Additionally, most projects are undertaken in collaboration with government departments like 'Dubai 
Municipality' and 'Dubai Police'.  















Mashreq ✓ ✓  ✓ ✓ ✓ 
Bank of Sharjah ✓ ✓ ✓ ✓ ✓  
RAK Bank ✓  ✓ ✓ ✓ ✓ 
ADCB Bank ✓   ✓ ✓ ✓ 
First Abu Dhabi 
Bank (FAB) ✓ ✓  ✓ ✓  
Emirates NBD ✓ ✓ ✓ ✓ ✓ ✓ 
Emirates Islamic ✓   ✓   
CBI Bank ✓   ✓   
United Arab 
Bank ✓ ✓  ✓   
ADIB ✓ ✓  ✓ ✓ ✓ 
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Table 1. UAE Banks (Selected for The Study) And the Key Areas of their CSR Strategy (Continue) 
BANKS Volunteering 
Charitable contributions/ 
collaboration with NGOs 
Cultural 
events Health awareness 
Women 
Empowerment 
Mashreq  ✓  ✓  
Bank of 
Sharjah   ✓ ✓  
RAK Bank ✓ ✓  ✓ ✓ 
ADCB 




(FAB) ✓ ✓  ✓  
Emirates 
NBD ✓    ✓ 
Emirates 
Islamic  ✓    
CBI Bank     ✓ 
United 
Arab Bank  ✓    
ADIB ✓ ✓ ✓   
Source: Computed by Author from information obtained official websites of the abovementioned banks.  
Brand image, government reward systems like the UAE CSR label (for those who have performed 
CSR and published reports) as well as non-governmental alliances like the Dubai Chamber of 
Commerce sustainability network, and the urge to give back to the community are the foremost drivers 
for CSR in the banking sector. 30% of the banks studied have received awards and other recognitions 
from national and international organizations involved in measuring the impact of social 
responsibility projects. For instance, the Mashreq bank even winning the CSR label for nine successive 
years. Support from the UAE CSR Fund and the government's dedication each year to a cause (2019- 
the year of tolerance) have guided the strategy of the banking sector. It is noted that non-governmental 
alliances like the sustainability network have contributed immensely to the growth of CSR in this 
sector before the institution of the UAE CSR Fund in 2018.  
The study finding shows that most banks have developed and implemented community-wide 
CSR initiatives in their area of work. CSR initiatives undertaken by businesses in the banking sector 
positively impact the overall development of society and businesses. A wide range of CSR initiatives 
ranging from the nationalization of the workforce, community development, environmental 
sustainability, and employee development services are developed through these banks. While the 
focus of CSR projects changed from philanthropic development to sustainable wellbeing, there is very 
little focus on CSR strategy, banks tend to simply adopt the UAE government's area of focus 
announced each year. For example, 2019 was observed as the year of tolerance, and 2020 the year of 
preparing for the next 50 years. While the banks don't directly work towards achieving the SDGs. Their 
adopting of the country's focus for the year means they are indirectly working towards the SDGs. 
During the study, it has also been revealed that many banks promote and implement CSR initiatives 
through the company's human resources department or collaborate with local NGOs; there is a lack of 
a fully-fledged CSR department. Additionally, only a few banks have a CSR strategy; most undertake 
CSR activities in an ad-hoc manner. 
9. Conclusion 
CSR has become a salient feature of the corporate strategy of any 21st-century business. In the era 
of neo-liberal development, governments cannot be expected to do all the work for society and the 
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environment. Companies that also benefit from a country's resources must take up their share of the 
responsibility in securing the country's bright future. Most importantly, the banking sectors can work 
with governments to mitigate socio-economic inequalities and environmental issues by executing 
effective CSR projects. The Islamic belief system that promotes philanthropy and the CSR policy of the 
Government of the UAE has been driving CSR in the banking sector. The banking sector in the UAE 
has shown initiative in CSR but has not integrated it into its business model. Banks need to align with 
national CSR targets under the Sustainable Development Goals (SDGs). To achieve its goal of CSR in 
all companies, the UAE government can begin by encouraging greater reporting of CSR. An annual 
report on social responsibility must be prepared to highlight the company's commitment to sustainable 
community development. At present most of the bank follows their reporting model. It would be 
prudent to provide guidelines regarding the reporting standard to be used; this will help standardize 
reports making it easy for the CSR UAE Fund to access the work undertaken. There is hardly any 
disclosure of the budget spent on these activities. Rolling out a mechanism to guide organizations into 
setting up a budget for CSR spending and mandating transparency in CSR spending will solve this 
problem. The UAE government can encourage the banking sector of the business world to consider 
the ethical, social, and environmental issues of the country. The government should play a role in 
motivating, catalyzing, and facilitating the implementation of CSR in the UAE.  
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